Media formats and Llogics

Magazines can offer us needed information and can provide serious analyses
of important problems. They can also pander to voyeurism and can make us miser-
able by setting up unrealistic expectations. Some magazines.are little more than
gossip mills, invading the privacy of celebrities and “real people” alike 10 show us
the sordid and the sensational. Images in magazines can also make us discontented
with who and what we are. When the models in magazines set up expectations for
an unrealistic level of youth or beauty or physical prowess, we may find ourselves
ﬁursuing impossible goals.

Radio

Over the years, radio use has changed. In the early days of radio, most listening oc-
curred in the home. Families gathered together in their living rooms to listen as
their favorite serials and soaps unfolded. Radio was
a “communal storyteller” as well as a source of in-
formation and musical entertainment.3! Now, most
listening occurs outside the home. We carry our ra-
dios with us, listening as we drive, work, and play. - and keeping us company.
Today, radio is a kind of “portable friend” who & et e

helps us through the day by giving us useful information, matching our moods,
and keeping us company. Radio is a comforting presence that we rely on more than
we imagine, as Altheide and Snow suggest:

Ask yourself if you can wash the car, clean house, study or read, or engage in a myr-
iad of other activities without background radio noise? In these instances, radio is an
integral part of the flow of the event. Indeed, without radio, some activity . . . would
become awkward at best, and perhaps impossible 32

Radio keeps people in touch with the world. In the words of a respondent in-
terviewed in the early 1960s, “To me when the radio is off, the house is empty.
There is no life without the radio being on.”3} Radio communication has a strong

interpersonal dimension. Not only does the music and talk provide a quasi-social

interaction for lonely people, but also “radio binds people together through com-
mon shared experiences and provides subjects to talk about with others.”3* It can
link people within a given subculture, validating their group identity.

Not only is radio a companion, it is a companion who shares our identity, un-
derstands our moods, and makes few demands on our attention. Radio stations
work hard to create a personal identity that audience members will accept and find
attractive. Top 40, Album Rock, Golden Oldies, Beautiful Music, Gospel, or Family
Life—all are identities that stations form to establish a relationship with receivers.
In addition, each station programs its selections to match audience needs and
moods. Thus, wake-up music uses 2 lively rhythm and a tempo designed to get the
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